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INTRODUCTION 

 

This evaluation is an assessment of the impact of the information campaign on the population of 

the North region of Haiti about the Caracol Industrial Park. This report highlights the impact of 

the messages of the information campaign on the nature of the Caracol Industrial Park and the 

opinion of the population about the potential benefits as well as the drawbacks as understood by 

the people in the North Region.  The results presented here are the result of focus group 

discussions, interviews with influential members of the community and surveys of the general 

population in three northern departments of the country: the Nord, Nord-Est and Nord-Ouest. 

 

Haiti, considered the poorest country in the Americas because of its precarious economic 

situation, has seen its problems increase and its economic conditions disintegrate in recent 

decades culminating in the January 2010 earthquake. According to the latest available statistics, 

78% of the population lives in extreme poverty. In rural areas employment is scarce and income 

for rural households is generated from agricultural production and petty trade.  However, 

because of environmental degradation, poor access to agricultural credit and land fragmentation 

agricultural production in Haiti has fallen sharply while industrialization has not increased, This 

has led to mass migration mainly to Port-au-Prince in search of urban jobs.  The consequence of 

this urban migration is; an urban population growth which further stretches the inadequate 

infrastructure, increased poverty, and shantytowns. 

 

The town Caracol on the north coast, considered one of the poorest regions in Haiti is 76.7 km2 

and has 15,000 inhabitants (Haitian Institute of Statistics and Information), located about 300 

kms from the capital Port-au-Prince.  In an effort to reduce urbanization in Port-au-Prince, the 

Haitian government, headed by René Préval and Prime Minister Jean Max Bellerive, signed an 

agreement with the government of the United States, in partnership with the Inter-American 

Development Bank (IDB) in late 2010 for the implementation of a proposed industrial park in 

the town of Caracol, located in the North department.  In November 28, 2011 the current 

president, Michel Martelly officially launched the construction of the industrial park in Caracol.   
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According to official documents, about 65,000 jobs will be created through this project, 

including 20,000 by a Korean company over five years. 

 

Presentation of Caracol Industrial Park (CIP) 

 

The Caracol industrial park is a project of the Haitian government, the United States of America 

(USA) and IDB. The objective of this project is to promote investment in the north of Haiti and 

increase employment opportunities for the rural population there. The park is built on about 250 

acres of land, and houses its first tenant, a Korean company manufacturing clothing, which 

promises to create 20,000 jobs.  A communication campaign was launched by USAID to raise 

awareness and inform the citizens of the Greater North, especially in the communes Caracol, 

Trou du Nord, and Limonade.   

 

The objective of this research is to understand if the communication campaign has achieved the 

expected results of informing people about the existence of the industrial park, creating a 

connection between the residents and the stakeholders and persuading the population of the 

possible benefits to building such an industrial park with the aim of fostering greater the 

acceptance of the project by the residents in the Caracol area.  
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METHODS 

 

This research is based on the triangulation of focus group discussions in three towns in the 

northern region, a survey of the population of the northern region and semi-structured interviews 

with three types of community elites: media leaders, entrepreneurs and elected officials. 

 

Twelve focus groups were conducted in June 2012, two gender specific groups in randomly 

selected rural and urban communal sections in each of the three communes of the North 

(Caracol, Limonade and Trou du Nord), where a communication campaign about Caracol Park, 

was active. Once a meeting place was determined, a random walk identified participants aged 18 

years and over on the streets in the urban zones or in the houses in the rural zones.  In total, 135 

people took part in these discussions with 61 men and 74 women. These focus group discussions 

were aimed at collecting the information necessary to develop the survey questionnaire and the 

interview guide. A discussion guide was developed to collect the opinions of the participants on 

the information and messaging of the communication campaign, the information channels they 

use , and the attitude towards the Caracol Industrial Park. This guide included: what  benefits and 

disadvantages park are, what will be their participation in this project, the anticipated activities in 

the park, their information channels and the information received and remembered about the park 

(Appendix II). 

 

In July 2012 a survey of the general population was conducted in six communes of the North: 

Caracol, Limonade and Trou du Nord, where targeted communication activities on the park of 

Caracol were conducted (CZ) and Port-de-Paix, Limbe and Ouanaminthe which were selected 

randomly at a rate of one per department (North East and North West), where no communication 

activities were conducted (NCZ). Rural and urban communal sections of each municipality were 

selected randomly.  Urban surveys were conducted in the city using a random walk from a public 

square or town hall, then every second person over 18 years old encountered in the street or 

public square was approached as a potential respondent until the quota was met.  In rural areas, 

random walk was used starting from a church.  In every second house a potential respondent 18 

years and over was approached. In total, the sampling strategy called for a total of 2304 surveys 
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of which 2401 were completed and approximately evenly divided between the communication 

zones (50.6 ±4.8% CZ to 49.4 ±4.8% NCZ). The questionnaire emphasized collecting data on 

the views of respondents of the information campaign, the channels used to gather information, 

and the attitude towards the Caracol Industrial Park (Appendix III). 

 

In July 2012, 36 semi-structured interviews were conducted with three community elites: Media 

representatives, contractors and local officials (two of each type), in each of the six 

municipalities chosen. These interviews were conducted using a guide (Appendix IV) which 

asked how they received information about the park, their opinion of the communication 

campaign, and their suggestions for improving the campaign as well as their views on the impact 

of park on the region, the information they received, their channels to receive or transmit 

information. 

 
Statistics 
 
All statistics were performed using STATA 11.0 (STATA Corp., College Station).  As the data is 

discrete and categorical, comparisons of frequencies or normalized percentages are of interest, 

therefore Chi Square distributional tests are applied throughout this analysis.  The assumptions 

for applying Chi Square distribution; independent random sampling, categorical or ordinal level 

data, less than twenty percent of the cells with an expected frequency of five or less, and no 

empty cells, have been met in all cases.    

 

Focus group and interview analysis is based upon content analysis and concept frequencies.  

Selected quotes are presented to support the analysis.  
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RESULTS 
 

I) SURVEY RESULTS 
 

a) SOME DEMOGRAPHICS  
 

The relative population of males to females is 55.3%: 44.7% in the NCZ and 57.7% : 42.3% and  

not dependent upon zone (P= 0.25).  Literacy rate is higher (74.7 %) in the NCZ than in the CZ 

(64.4 %) (P =0.00).  Literacy rate in the urban areas is significantly higher (83.8 %) than in the 

rural areas (56.7 %) (P=0.00).  The status of the respondent with respect to the head of household 

is not dependent upon zone (P = 0.34).  Daily income is dependent upon zone (P=0.00), with 

9.4%  of respondents reporting high incomes in the NCZ and 7.6% in the CZ and 28.7% of 

respondents reporting extremely low incomes in the NCZ and 21.8% in the CZ.  The NCZ had a 

higher percent of urban respondents (82.5 %) than the CZ (60.4 %) (P=0.00), while having a 

radio is not dependent upon living in the rural or urban area (P= .10).  

 
b) DID THE RESPONDENTS RECEIVE THE INFORMATION? 
 

In the CZ 88.1% of respondents said that they received information about Caracol park as 

compared to 41.8% in NCZ.   A higher percentage of respondents in the urban areas (74.4 %) 

said they received the information about the Caracol park than did respondents in rural areas 

(57.1 %).  This increase was approximately evenly distributed, with 86.3% of urban and 75.9% 

rural residents in the CZ and 48.8% urban and 35.1% rural residentss in the NCZ having received 

the information.  A higher percentage of men (72.2 %) than women (56.5 %) said they received 

the information.  
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Chart 1.IMPACT OF COMMUNICATION ACTIVITIES     Chart 2.  URBAN AND RURAL POPULATION ECEIVE 

ON THE NUMBER THAT RECEIVED INFORMATION                     INFORMATION ABOUT CARACOL 

 

.0

20.0

40.0

60.0

80.0

100.0

No Yes

%

CZ

NCZ

          

 

0

20

40

60

80

100

NCZ CZ

%

Urban

Rural

 
 

 

Chart 3.  MEN AND WOMEN RECEIVE INFORMATION ABOUT CARACOL INDUSTRIAL PARK BY ZONE? 

 

 

 

 

 

 

 

 

Of those respondents who said that they received the information about Caracol, understanding 

the information, knowing about the Caracol park, and knowing what an industrial park is, 

depends upon residing in the CZ (P = 0.00 in all cases). Of the respondents who said they 

received information 71.2% of those residing in the CZ say that they understood the information 

as compared to 63.9% in the NCZ  and of those residing the CZ, 42.7% say that they know what 

an industrial park is as compared to 23.9% in the NCZ.  In the rural area those who say they 

know what an industrial park is increased from 14.7% in the NCZ to 40.6%.  Of the respondents 

who said they received information about Caracol, 73.1% residing in urban and 49% in the rural 

area in the CZ compared to 29.8% urban and 22.4% rural residents of the NCZ say that they 

understood the information  (Chart 4- Appendix I).  
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Chart 5. IF THE RESPONDENTS KNOW WHAT AN INDUSTRIAL IS BY COMMUNICATION ZONE 
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The responses were significantly different between men and women in this sample. Among 

women 22% knows what an industrial park is compared to 41.8% of men and more men 73.4 % 

than women 61.0% claim to have understood the information they received.    However, 11.9% 

of women in the CZ and 32.7% of women in the NCZ  say they know what an industrial park is 

where as 33.6% of men in the CZ and 49.9% (±2.5%) of men in the NCZ say they know what an 

industrial park is (Chart 6 Appendix 1).   

 

 

c) HOW DID THE RESPONDENTS RECEIVE THE INFORMATION? 
 

Of those respondents that said that they received the information, the majority, 50.1 % said they 

heard by word of mouth. Of the respondents who live in urban zone 52.1% said they got the 

information by word of mouth, while 24.5% said they got it on radio. Of those residing in rural 

area 48.0% said they got the information by word of mouth and 22.7% by radio (P = 0.00).   Of 

those residing in communication zone, 69.1% said they received the information through word of 

mouth and 31.8% through radio (P =0.00). Only 31.7% of respondents in non-communication 
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zone said they got the information through word of mouth and 15.5% through radio.  Of those 

who said that they received the information more women (2.4 %) than men (1.6 %), said they got 

the information from meetings (Chart 9- Appendix I).  Of those who said that they received 

information and believed what they heard about Caracol 74.6% said that they received the 

information by word of mouth.  Of those who said they remembered a specific message 51.9% 

said that they received the information through the radio and 64.9% said it was by word of mouth 

(Chart 7- Appendix I). 

 

Chart 8. WHERE DO THEY FIND THE INFORMATION ON THE CARACOL PARK BY COMMUNICATION 
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d) WHAT INFORMATION DID THE RESPONDENTS RECEIVE? 
 

Among the respondents who said that they received information about the Caracol industrial 

park, 26.6% remember some specific messages about it.   Most of them, (70.5 %) reside in the 

CZ while, 29.5% reside in the NCZ.   In the NCZ 4.2% of women and 14.8% of men say they 

remember a specific message while 14% of women and 32.7% of men in the CZ say they 

remember a specific message. In the NCZ 18.46 of urban residents and 2.5% of rural residents, 
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and in the CZ 36.9% of urban residents and 13.6% of rural residents said they remember a 

specific message.  Most respondents (59.4 %) that remember a specific message about the 

Caracol park said that they remember the message that Caracol industrial park will “generate a 

lot of jobs”. In CZ, 61.8% of the respondents shared this idea as compared to 53.9% in NCZ (P = 

0.04).  Of the respondents who remember a specific message, most of the women 66.7% said the 

Caracol industrial park will “generate a lot of jobs” as compared to 57.4% of the men (P = 0.00).  

In the NCZ 4.3% of the respondents think that the jobs are for seamstress only, while in the CZ 

8.1% think so.  In the NCZ 0.56% of the respondents think that the jobs are for well qualified 

people only while in the CZ 3% think so.   

Chart 10:  DID THEY REMEMBER A    Chart 11:  DID MEN AND WOMEN REMEMBER 

  SPECIFIC MESSAGE BY ZONE                                                                          A SPECIFIC MESSAGE BY ZONE    
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e) ARE THE RESPONDENTS CONVINCED? 
 

Of those who said they know what an industrial park is, the distribution of the response is 

associated with zone (P = 0.000).  More respondents (52.0 %) residing in the CZ thought that it 

was a place to find jobs than thought it was a place for industry (40.8 %), whereas  more 

respondents (47.0 %) residing in the NCZ thought that the park was a place for industry as 

opposed to a place for jobs (33.1 ± 2.6%).  Of the respondents residing in the NCZ  and thought 

that an industrial park is a place to find jobs 67.1% are urban residents and 32.9.0% are rural 

whereas, in the CZ 39.2% live in the urban area and 60.9% live in the rural area.  Of those 

respondents who received information about the Caracol park and said they believe the 
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information they heard, 68.7% reside in the CZ as compared to 31.3% in the NCZ (P= 0.00), and 

64.8% are men as compared to 35.2% women (Chart 12 and 13 – Appendix I).   

 

 

 

Chart 14. DO THEY BELIEVE WHAT THEY HEARD?                                                      Chart 15. DO THEY BELIEVE WHAT THEY  
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Of those who received information most respondents, 87.6% think that the Caracol park is a 

good project for the North area of Haiti.  Of those who thought positively of the project 50.4%  

reside in the CZ and 49.6 % reside in the NCZ (Pr = 0.000) and 52.4% reside in rural zone while 

47.6% in urban zone (P =0.00).   In the NCZ 84.8% of the population residing the urban areas 

thought that Caracol is a good project, 0.37% thought it was not a good project and 10.1said they 

did not know, while in the CZ 88.5% of the population residing the urban areas thought that 

Caracol is a good project, 4.1% thought it was not a good project and 7.3% said they did not 

know.  In the NCZ 85.7% of the population residing the rural areas thought that Caracol is a 

good project, 1.0% thought it was not a good project and 13.0% said they did not know,  while in 

the CZ 89.3% of the population residing the rural areas thought that Caracol is a good project, 

1.2% thought it was not a good project and 9.3% said they did not know  (Chart 16 and 17- 

Appendix I).   

 

Of those who thought Caracol is a good project most (75.6 %) said because it will create a lot of 

jobs in the area.  The distribution of why respondents thought Caracol park is a good project is 
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associated with the communication zone (P= 0.00).  In the CZ more of the respondents (60.19  

who said that Caracol is a good project said it was because it will develop the area as compared 

the other reasons while in the NCZ more respondents (52.1 %) said it is because it will create 

jobs as compared to the other reasons. 



 

BUREAU DE RECHERCHE ÉCONOMIQUE ET SOCIALE INTÉGRÉE 

(B.R.E.S.I) 

 

 
 
 
 
  Page 14 of 47 

Chart 18. WHY THEY THINK IT IS A GOOD PROJECT? 
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Of those who received information about the Caracol industrial park, a greater percentage (92.6 

%) of respondents residing in the CZ said they would like to participate in the park than those 

residing in the NCZ  (76.4 %) (P= 0.00) (Chart 19- Appendix I).  

 

Of the respondents who received the information about the Caracol park 55.3% of those residing 

in the CZ believe they will achieve the construction compared to 36.2% in the NCZ (Pr = 0.00), 

and 58.3% in urban area as compared to 34.2% in rural area believe that they will achieve the 

construction of the park (Chart 20- Appendix I). 

 

f)  WHAT ARE THE NEGATIVE FEELINGS ABOUT THE PARK.  
 

The negative feelings about the Caracol project are not dependent on zone (P=0.52) nor on area 

(P=49).  However these when asked again if there were possible negative aspects to the project 

of those who answered positively 17.1 % mentioned exploitation, 40.8% mentioned pollution, 

which included water pollution, 17.8% were worried about security including a possible rise in 

delinquency, and 24.3% we concerned about the negative aspects of urbanization including 

degradation in health of the residents, increase in sanitation problems and slums.   
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II)  FOCUS GROUP DISCUSSION RESULTS 
 

According to most focus group discussions (FGD), the messages were adapted to the population 

and the FGD participants have a favorable perception of the messages broadcast about the 

Caracol Industrial Park. In half of the meetings participants felt that the messages received on 

this project are "good", insofar as they provide some information on future activities because the 

messages are in Creole and were followed by posters with illustrations support the radio 

messages.   More rural (four out of six) groups thought that the messages were good but not clear 

and understandable. While men and women equally found the information good, women were 

less likely to find it clear and understandable.   

 

“We think these posts are good because they give us an idea of some of the activities 

that will lead to the park.” FGD LIMONADE URBAN WOMEN 

 

 

“We believe that the messages are clear and understandable. As example in the posters 

we see a lady doing her sewing, foremen with a wrench. All these images explain 

themselves.” FGD LIMONADE  URBAN MAN  

 

Table 1. WHAT FOCUS GROUPS THINK ABOUT THE MESSAGE 
Category Total Man Woman Urban Rural 

Good information 6 3 3 2 4 

Clear and understandable 4 3 1 3 1 

Beneficial to the 

population 
1 1 0 0 1 

Not understandable 2 2 0 0 2 

Untrue information 1 1 0 1 0 

 

 All of the focus groups indicated that they receive information via the radio.  The urban groups 

said that they received information from posters which rural groups did not mention.   Fewer 

groups (less than four) mentioned other modes of receiving information including word of 

mouth.   

“It is through radio, mobile agents, and meetings that we had found messages on the 

Industrial Park”. FGD TROU DU NORD RURAL MAN 
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“We find information on the industrial park through radio, television and posters.” FGD 

TROU DU NORD URBAN WOMEN 

“More often we find information about the industrial park, by exchange of mouth, with a friend 

or family. We rarely listen to the radio.” FGD CARACOL RURAL MAN 

Table 2. WHERE DO FOCUS GROUPS FIND THE INFORMATION ON THE CARACOL PARK 

Category Total Urban Rural  Man Woman 

Word of mouth 4 2 2 2 2 

Poster 5 5 0 3 2 

Radio  12 6 6 6 6 

TV 3 2 1 2 1 

Extension agents 1 1 0 1 0 

Meeting 3 1 2 2 1 

Church 1 0 1 0 1 

 

All of the focus groups indicated that they remembered the message specifically talking about 

"job creation".  Two groups of rural men remembered the message with information about the 

ability to "create new companies".   The rural groups exclusively remembered messages about 

regional development and “Activity Promotion”   These messages, they said, are very important 

because they invite the public to prepare to take advantage of future opportunities.  

 

“On a poster, it says that thousands of people will find employment in the industrial 

park. This message impressed us because we are interested in the idea that all these 

people will find work there.” FGD CARACOL URBAN WOMEN 

In three focus groups, participants said they did not remember any message about the industrial 

park. These participants indicated that messages were conveyed in their community but that they 

do not have radio in order to get information circulating about the industrial park.  

 

Table 3. TYPE OF SPECIFIC MESSAGES FOCUS GROUPS REMEMBER BY ZONE 

Category Total Urban Rural Man Woman 

Create jobs 12 6 6 6 6 

Regional development 2 0 2 2 0 

Business creation 1 1 0 1 0 

Activity promotion 1 0 1 0 1 

Nothing 3 2 1 1 2 
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Seven groups indicated that they thought that the Caracol industrial park is a good initiative for 

the community in the far north mostly because the park will cause a reduction in the 

unemployment rate in the country and the northern region in particular. Four focus groups said 

that they thought that there were both positives and negative to the industrial park project.   On 

the one hand participants felt that the initiative is good because it will cause a decrease in 

population migration to Port-au-Prince and also to the Dominican Republic, thanks to the 

creation of new jobs. The focus group of rural men said that they felt that such a project will not 

benefit workers but will continue the process of exploitation of Haitian labor. It should be noted 

that this position is on the side of men. 

 

“This is a good initiative there will be less movement within the population to foreign 

countries like the Dominican Republic, for example, in search of better life.” FGD 

CARACOL RURAL WOMAN   

“This is a wonderful idea because it will enable people to live more economically. They 

will have a salary that would allow them to meet their needs.” FGD TROU DU NORD 

RURAL MAN  

Table 4. DO THE RESPONDENTS THINK IT IS A GOOD PROJECT BY FGD 
Category Total Man Woman Urban Rural 

Good project 7 2 5 3 4 

Bad initiative 1 1 0 1 0 

In between 4 3 1 2 2 

 
In 10 of the 12 focus groups participants felt that the project will help to develop the whole 

region and 8 of them mentioned  the large amount of jobs anticipated the Northern region and 

more specifically the community of Caracol.   

 
"The park will contribute to the development of the area, they will create jobs and many 

more activities after sewing. The caracolois should be happy to have such a park "FGD  

TROU DU NORD RURAL WOMEN 

 
“The establishment of the industrial park could also facilitate the development, reduce 

unemployment and insecurity also because once you have the opportunity to work in 

order to meet our needs there will be no flight in the community " FGD  LEMONADE 

RURAL MAN 
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Table 5. WHAT ARE THE ADVANTAGES OF THE CARACOL INDUSTRIAL PARK? 

Category Total Urban Rural Man Woman 

None 2 2 0 2 0 

Job creation 8 3 5 2 6 

Trade expansion 1 1 0 0 1 

Development 10 4 6 5 5 

Insecurity 

reduction 

4 1 3 2 2 

Increased 

purchasing power 

2 0 2 0 2 

Growth of the 

economy 

1 0 1 1 0 

 
Among the most serious concerns about the part that was mentioned in the focus group 

discussion were pollution, insecurity, sexual offending and shantytowns.  

 

 

“This park could have negative impacts on the environment, such as: air pollution 

because there will be quite a release greenhouse gases or toxic gasses, which could 

affect the population and also animals.” FGD  LEMONADE URBAN WOMAN 

“More crime by increasing nightclubs, brothels and prostitution. Many foreigners will 

settle in the community creating a phenomenon of acculturation. There will also be an 

increase in drug abuse, insecurity” ... FGD  TROU DU NORD  URBAN MAN  

Soon in Caracol there will be a slum, people will come from all over to settle.” FGD  TROU 

DU NORD RURAL MAN 

“While the construction of this park will generate 20,000 jobs in the region, however, it 

can also lead to a strong migration to Caracol.” FGD LEMONADE  RURAL MAN 

“There will be an increase in insecurity, thieves and rapists will be in the community.” 

FGD CARACOL URBAN MAN 
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Table 6: WHAT ARE THE PROBLEMS THAT COULD ARISE FROM THE PRESENCE OF THE PARK? 

Category Total Man Woman Rural Urban 

Pollution 5 3 2 2 3 

Insecurity 5 3 2 2 2 

Sexual delinquency 4 2 2 2 2 

Shantytowns 4 1 3 1 3 

No problems 3 - 3 2 1 

Health problems 3 2 1 3 - 

Decreased agricultural 

production 

2 1 1 1 1 

Over population 2 1 1 1 1 

Emeutes 1 - 1 1 - 

Frustration 1 1 - 1 - 

Acculturation 1 1 - - 1 

Drugs 1 1 - 1 - 

Road accidents   - 1 1 - 

Emigration 1 - 1 - 1 

Reduced life 1 - 1 - 1 

Low wages 1 1 - 1 - 

 

Participants in 4 groups feel they have nothing to contribute to the industrial park of Caracol, 

because they have not been invited to discuss the project and because park officials have 

captured their land. An equal number felt they can contribute to the industrial park by finding 

work, and protecting the park and the buildings.  

"We do not know how we contribute to this project, Because people have already taken 

our land, we believe this is the only way we can help. "FGD TROU DU NORD RURAL MAN 

 

"We are not obliged to give our contribution because we were not invited, they did not 

ask for our opinion. We were imposed upon. Therefore, we are just simple spectator. 

They do not speak to us. FGD LEMONADE  URBAN MAN 

"I encouraged the peasants not to engage in acts of vandalism because they were driven 

off the land.  It's still a way to contribute despite everything "FGD  TROU DU NORD 

URBAN MAN 

"My contribution is to educate people to protect the park, to make them understand that 

it is a good of the community" FGD LEMONADE RURAL MAN 
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Table 7:  HOW CAN YOU MAKE YOUR CONTRIBUTION TO THIS PROJECT? 

Category Total Urban Rural Man Woman 

No contribution 4 3 1 2 2 

Be hired in the park 4 2 2 2 2 

Protect the park 4 2 2 1 3 

Awareness campaign 1 0 1 1 0 

Encourage the construction of 

the park 

3 1 2 1 2 

Participate in training 1 1 0 1 0 

Give our land for the 

construction 

2 0 2 2 0 

Do not dirty the park 1 1 0 0 1 

 

 

III) INTERVIEW RESULTS 
 

In 15 interviews the interviewees found the messages are good and easy to understand. They said 

that these messages highlighted the opportunities that the park will offer the public. The 

interviewees also mentioned that the fact that these messages were in Creole contributed to their 

clarity. 

 
“For me, the messages were clear. I understood them easily. Especially, they were 

broadcast in our Creole language. But they there is a lack of details. They should give 

more explanation about the term ‘industrial park’.” INTERVIEW Ouanaminthe 

 

“The messages show the opportunities available for the population. The messages 

encourage members of the population to train himself. I found those messages really 

clear.” CAP HAITIAN INTERVIEW 

 

Four interviewees said that they felt that the content of the messages lacked details, while in 

three other interviewees claimed not to have been affected by this campaign.  

“In the messages they should show the importance of an industrial park, tell the people 

what the park is, what it will offer to the community and show them they future relies on 

it.” INTERVIEW OUANAMINTHE  

 

“I would advise to put more agents in the area to spread the message in order for the 

population to find more information. The agents will be better because they are honest 

and trained people.” INTERVIEW LIMBE  

“The advice is to use mobile (car or agents) to make publicity because there will have 

more people to listen to them than the radio. This doesn’t mean that they don’t listen to 



 

BUREAU DE RECHERCHE ÉCONOMIQUE ET SOCIALE INTÉGRÉE 

(B.R.E.S.I) 

 

 
 
 
 
  Page 21 of 47 

radio but this method is better. It fits the reality of the area.” INTERVIEW TROU DU 

NORD 

 

“They should organize meetings with the population in the community. Everyone will 

participate. They will announce that to them and at this time us, CASEC, magistrates, 

church, organizations we will gather the people to tell them they are coming to talk to 

them about the Caracol park. Do not forget that everyone doesn’t a radio that’s why I 

think the meeting is a god mean.” INTERVIEW OUANAMINTHE  

 

Table 8. WHAT THEY THINK ABOUT THE MESSAGE IN THE INTERVIEWS 

Category Overall Entrepreneur Elected  Media 

Easy to understand 8 1 3 4 

Good information  7 2 3 2 

Lack of details 4 0 0 4 

I was not touched 3 0 1 2 

Had touched the 

public 
2 0 2 0 

Incentive 2 0 0 2 

Not understandable 2 2 0 0 

 

Most (24) of the interviewees said they received information on the Caracol Industrial Park via 

radio, and 10 interviewees said they attended meetings.  Fewer interviewees (less than 7) 

received information by word of mouth posters and television all modes used mostly by 

entrepreneurs.   

Table 9. WHERE DO THEY FIND THE INFORMATION ON THE CARACOL PARK BY INTERVIEWS 

Category Overall Entrepreneur Elected  Media 

Radio 24 9 7 8 

Meeting 10 0 8 2 

Poster 7 4 2 1 

Word of mouth 6 4 1 1 

TV 4 2 0 2 

The campaign has attracted the attention of respondents because more than half remember the 

message that jobs that will be created.  

“I have not a lot of information about the industrial park, but what especially marked me 

is the fact that the population has hope, more jobs will created form them. That’s 

marked me more because this is the need of the population.” CAP-HAITIEN ENTREVUE  

“The most important message for was the one which said there 20 thousand jobs 

created, because there is no jobs and people need to work. This has motivated me and 

helped me to understand that there will be changes in the country.” LIMONADE 

INTREVUE  



 

BUREAU DE RECHERCHE ÉCONOMIQUE ET SOCIALE INTÉGRÉE 

(B.R.E.S.I) 

 

 
 
 
 
  Page 22 of 47 

  

 Table 10. TYPE OF SPECIFIC MESSAGES THEY REMEMBER BY INTERVIEWS 

Category Total Entrepreneur Elected  Media 

Create jobs 21 10 8 4 

Any specifc message 6 1 1 3 

Construction of a park 2 - 1 1 

Development of Caracol 2 1 1 - 

Omission de la question 2   1 1 

Suport to farmer and 

fisher-man 
1 1 1 - 

Construction of new 

villages in the region 
1 - - 1 

There are no jobs for all 1 - - 1 

 

Entrepreneurs and elected officials felt that the communication campaign was effective and good 

because the public was impacted. However 2 entrepreneurs felt that the communication 

campaign was bad and inefficient because officials have not kept their promises to prioritize 

residents of Caracol for available jobs, and that not all social layers were reached. 

“The campaign is not efficient because there is no circulation of the communication. For 

the circulation of the communication they have to each house and give the information.” 

INTERVIEW LIMBE  

 

“I think it is efficient because it is done through posters, meetings, radio and there are 

people who went to visit it. I think it’s a good thing.” INTERVIEW OUANAMINTHE  

 

Table 11: EFFECTIVENESS OF THE CAMPAIGN 
Category Total Entrepreneur Elected  Media 

Effective 7 2 4 1 

Good 4 2 0 2 

Bad 2 0 1 1 

Ineffective 2 2 0 0 

 

In 16 of 36 interviews interviewees believe that the channels used were good but that the radio is 

the best mode of communication as it can reach a wide audience. However of those that thought 

there were better ways meetings were mentioned most often.      

“I think there are other means that would allow people to find and better understand the 

messages than the billboards. They could use, such as meeting with people, give them 

the chance to ask questions to understand better, because not everyone will understand 

the images, because not everyone has the same level of education.” ENTREVUE  CAP-
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HAITIEN 

 

“To give more information about the park, they must use meetings, the church, and even 

those who organize cock fighting also must be given the information because they need 

to know what is held inside the country. So they should have someone to do a 20 to 30 

minutes talk. This means are the best because it is a contact person and it allows people 

to exchange their ideas, people will ask questions and receive explanations”. INTERVIEW 

PORT-DE-PAIX 

 

“Radio is a great medium because it is easier to listen to. It's a good way to motivate 

people, when you have a message you want to do than you give it on the radio when you 

touch more people.” INTERVIEW LIMONADE 

 

Table 12:  DO YOU HAVE ANY RECOMMENDATIONS FOR IMPROVING THE CAMPAIGN? 
Category Total Entrepreneur Elected  Media 

Materials used     

Use of mobile agents with megaphones to raise 

awareness  

8 3 3 2 

Use of radio 8 2 3 3 

Organize community meetings 7 2 4 0 

TV 5 2 0 3 

Distribute Flyers / Brochures / Documents 4 1 1 2 

Use of posters 3 1 2 0 

Continue to raise awareness 3 0 1 2 

Tell the people what is an industrial park  3 0 1 2 

Show people the importance of an industrial park 5 1 0 4 

To tell the public the benefits that the park can bring 5 2 2 1 

Disseminating information that are related to jobs 

there will be 

3 1 0 2 

 

Each participant was shown five photos of the campaign in the same order. If the person could 

explain the exact message, we deduce that the picture is understandable, if it was approximate 

that was classified as more or less understandable and if the idea was not captured at all we 

deduce that it is not understandable. 
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Table 13: WHAT YOU UNDERSTAND IN EACH OF THESE POSTERS. 
Category Global Elected Media Entrepreneur 

PHOTO-1     

Understandable 4 1 2 1 

More or less understandable 14 6 3 5 

Incomprehensible 14 4 4 6 

PHOTO-2     

Understandable 4 2 2 0 

More or less understandable 16 4 3 9 

Incomprehensible 11 5 4 2 

PHOTO-3     

Understandable 15 4 5 6 

More or less understandable 7 5 1 1 

Incomprehensible 10 3 2 5 

PHOTO-4     

Understandable 20 7 8 5 

More or less understandable 3 1 1 1 

Incomprehensible 9 4 1 4 

PHOTO-5     

Understandable 7 3 2 2 

More or less understandable 7 4 1 2 

Incomprehensible 6 2 1 3 

 

Overall interviewees thought that the Caracol Industrial Park is an opportunity for people in the 

region. Most (22/36) spoke jobs that will be created and 9 spoke of new businesses as well some 

5/36 thought that the purchasing power of the population will increase because of the presence of 

the park.  The interviewees mentioned in 10/36 interviews that the massive in migration may 

bring undesirable elements into the population and the creation of slums.  The interviewees also 

felt that the Caracol industrial park could pose serious problems to the environment of the far 

north. In 16/36 interviews they highlight the pollution of the air due to toxic gas that will escape 

the machines inside the park. 

 

“It will have an effect on the economy. People will have possibility to work to be able to 

finance the school of their children, to eat and to build.” INTERVIEW OUANAMINTHE 

 

“A lot of people we have the possibility to create they own business near the park, like 

hotels, shops.” INTERVIEW LIMBE  
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“There will be insecurity. Some people, bandits, will come here, may be from Port-au-

Prince, for the works they heard about. But they would like to have big money they can 

do bad things.” INTERVIEW CARACOL  

 

“In social plan, a lot of people will come here due to the activities in the area. There will 

be crime and rapes. It is one of the reasons that people in the area should prepare 

themselves.” INTERVIEW CARACOL  

 

“The negative impact will be on the environment because there will be air pollution. 

People in the area won’t be able to breathe properly.” INTERVIEW LIMBE  

 

Table 14:  WHAT DO YOU THINK WILL BE THE IMPACTS OF THE PROJECT? 

Category Overall Entrepreneur Elected  Media 

Economic     

Jobs creation 22 7 6 9 

Creation of businesses 9 4 3 2 

Increase product sales 6 3 2 1 

Increased purchasing power 5 3 1 1 

Exchange of products with 

international 3 0 2 1 

Social     

Massive movement to the Region 10 1 6 3 

Insecurity 6 3 6 2 

Frustration 3 0 3 0 

Structural     

Creation of Slum 6 2 3 1 

Construction of houses 1 1 0 0 

Environmental      

Air pollution  16 6 4 6 

Insalubrity  5 0 4 1 

 

Fourteen interviewees thought that there has not been an attempt mitigate the possible negative 

consequences and 14 other interviewees declared not know whereas only 3 felt that provisions 

have made to overcome the problems that they feel the park will create. 

“I think they didn’t take disposition yet to face these issues. But the town hall started to 

prepare himself for the coming people in order to avoid slum in the area.” INTERVIEW 

CARACOL 
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Table 15:  HAVE STEPS BEEN TAKEN TO MITIGATE THE NEGATIVE IMPACT OF THIS PROJECT? 

Category Global Elected Media Entrepreneur 

Yes 3 1 0 2 

Nothing 14 6 2 6 

Don’t know 14 3 8 3 

Suggestion     

Avoid to pollute the air 4 1 1 2 

Avoid uncontrolled 

construction 

7 3 1 3 

More security in the area 5 4 0 1 

Management of garbage 4 2 2 0 

Good treatment of employees 3 0 2 1 

 
Interviewees use all available means of communication available to them either for broadcast or 

to search for information however, radio is most preferable (29 interviews). A meeting with 

megaphone (10 interviews) is a channel very popular with local politicians and entrepreneurs. 

Television is mentioned in 8 interviews and brochures, newspaper and visits are communication 

channels that do not attract the interviewees.  

Table 16: WHEN YOU POST OR SEEK INFORMATION WHICH CHANNEL YOU USE THE MOST?  

Category Global Elected Media Entrepreneur 

Radio 29 9 10 10 

Internet 8 2 3 3 

TV 8 1 2 5 

Phone 2 1 0 1 

Poster 6 2 0 4 

Megaphone 10 6 0 4 

Local authority 2 1 1 0 

Church 5 4 0 1 

Meeting 7 4 1 2 

Journal 2 1 0 1 

Brochure 2 0 0 2 

Door to door 4 2 1 1 

Internet 8 2 3 3 

Visit 2 0 1 1 
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DISCUSSION 
 

The objective of this research is to determine whether the communication campaign informed 

people about the Caracol industrial park and convinced the population of the potential benefits of 

the park for the northern region of Haiti. Because a baseline study has not been completed, this 

study compares the survey responses of three municipalities where the communication activity 

took place (CZ) with three municipalities where there was no active communication campaign 

(NCZ).   While we realize that this is an imperfect method to assess the impact of 

communication since there is some evidence that word of mouth is an important mode of 

obtaining information, these comparisons have merit as, clearly the population of the CZ had a 

greater exposure to the information than residents in the NCZ, 88% as opposed to 42% with an 

even greater difference in the rural areas.    

 
The communication did not impact all populations equally. 

 

In both the survey and the focus group discussion communication reaching people in the rural 

areas lags behind the urban area and the communication activity, while increasing the number of 

people reached in both areas, did not close the access-to-information gap between rural and 

urban populations. Contrary to the intuitive reason this is not due to rural and urban populations 

having different rates of radio ownership. The information gap between man and women was 

closed only slightly by the communication efforts.  Urban men in the CZ, are more likely to have 

heard of Caracol Park, feel they understood the information, know what an industrial park is, and 

believe the information than either women or rural men.  More rural (four out of six) groups 

thought that the messages were good but not clear and understandable. While men and women 

groups equally found the information good, women were less likely to find it clear and 

understandable.   

However, the increase in communication generated only a small increase in the percentage of 

people who say they know what an industrial park is.  Two elected officials interviewed thought 

that the communication campaign did not impact the population at all and the media interviewees 

felt that the messages lacked details.  Overall, about half of the population still says they do not 
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know what an industrial park is.  According to most focus group discussions and interviews, 

having the messages in Creole helped in understanding the messages.  However, only in half of 

the groups did participants feel that the messages were "good", insofar as they provided some 

information on future activities and were followed by posters with illustrations support the verbal 

message. Of those who did receive the information having heard about Caracol, the feeling of 

knowing what an industrial park is and understanding of the messages improved where 

communication activities took place. However, the impact of understanding the information 

received in the rural areas was about half what it was in the urban areas which may be due to the 

overall lower level of education and literacy in the rural areas.  

Is word of mouth or Radio the most prevalent mode of communication? 
 

 Overall a majority of the survey respondents said they received information about Caracol park 

by word of mouth and less than half as many said they received the information via radio. This is 

in contrast to the focus group discussion results where all of the focus groups indicated that they 

receive information via the radio and few mentioned word of mouth.  Similarly most of the 

interviewees received their information via the radio.  However word of mouth was a significant 

mode of obtaining information among the entrepreneurs interviewed. The distribution of the 

prevalence of the population’s reliance on word of mouth and radio was similar in both urban 

and rural areas and between men and women. One significant difference is that more women got 

information from meetings then did men, and women and rural populations were significantly 

less likely than men to get their information from posters.  The mode of receiving information is 

associated with remembering it or believing it. Almost 75% of those who said they believed the 

information, and more of those who remembered the information they heard about Caracol, said 

that they received the information by word of mouth.    

 

People think that Caracol is a good project because of the extent of job creation expected.  
 

Most respondents think that the Caracol park is a good project for the North area of Haiti.  The 

communication activities did improve people’s opinion of the Caracol project slightly mainly 

because of a shift of a few people who were ambivalent to agreeing that Caracol is a good 

project.  However these differences may not be statistically significant.  In both the survey and 
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the focus group discussions, most of those who thought that Caracol is a good project said it was 

because they anticipate a lot of jobs, and a reduction of unemployment in the area in fact most 

defined an industrial park is a place that has a lot of jobs.  Rural focus groups also remembered 

messages about regional development and “Activity Promotion” in addition to jobs.   This 

indicates, which the survey supports, that rural populations are interested in the broader concept 

of development of the area.  The communication activities shifted slightly this distribution 

toward the broader concept of developing the region.  In general more men embrace this broader 

concept of development as the reason why Carcol is a good project than women.  However the 

communication activities in general impacted only about a quarter of the population to the extent 

that they remember a specific message.  As expected, most of them reside in the communication 

zone and there is no significant difference between urban and rural survey respondents 

remembering a specific message.  Significantly fewer women than men say they remember a 

specific message and the communication activities had a larger impact on men than women.    

 

Though a good majority of the people wish to participate in the development of the industrial 

park and believe that the park will achieve its goals the communication activities served to 

significantly improve these attitudes.  The focus groups attribute the change in attitude to the 

feeling that the messages give the public a chance to prepare and take advantage of future 

opportunities.  However, the messages may have served to give people the impression that the 

park is limited to well qualified people and seamstresses.    

 

There are some negative feelings about the Caracol project. 

While the percentage of people that thought Caracol was a bad project was negligible they did 

acknowledge, as did those in the focus groups and the interviews, that there are potential costs to society.  

Rural men focus groups that the project will continue the process of exploitation of Haitian labor with low 

wages. Many groups, those surveyed, and interviewed also were concerned with problems related and 

urbanization including the engendering of slums and an increase in insecurity, and health and sanitation 

problems.   They believe that when the park operates at full capacity, harmful gases may contaminate the 

air and cause disease and that the employment opportunities will draw some less desirable elements of the 

society.  One of the focus groups mentioned,  as did one of the interviewees, that there was 
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discontentment because of the land having been “taken away” and the lack of proper 

compensation. 

 
 

GENERAL CONCLUSIONS AND RECOMMENDATIONS. 
 

In general the communication campaign seems to have increased the number of people who have 

information and may know about Caracol but has not provided enough information so that the 

population is clear what an industrial park is beyond a place for job creation of various sorts but 

mostly sewing.  While the radio seems a logical way to distribute information the Haitian 

population does not regard this information as credible and does not seem to remember it well. 

The Haitian culture is one of storytelling and oral histories, so part of the reason word-of-mouth 

was prevalent among the general population is culture as well as, perhaps, some of the effects of 

a weak educational system, and what makes information from personal contact or “word of 

mouth” more memorable and credible. This may also be due to the fact, as the interviews 

explain, personal encounters such as meetings and informal chats allow questions to be asked.    

Interviewers recognize the importance of personal contact, but choose radio as a mode of 

communication implying they accept the balance of the benefit of reaching many communities at 

a lower cost with the cost of a diminished impact.  The apparent divergence of the survey and 

focus group results emphasize this balance of absolute numbers of people verses number of 

communities.  All the communities, as a whole, received information by radio while individuals 

may not have, yet the communication campaign stimulated this as a topic of conversation.  

Posters and other types of written communiqués seem to carry little favor and have little impact.  

 

The information campaign did not succeed in closing the information gap between rural and 

urban populations and is spotty on stimulating women’s level of engagement and understanding 

of information as compared to men.  In both cases education level may be a factor.  

Communication activities also seemed not to affect attitudes to the park by much if at all.  Most 

believe that it will help to reduce unemployment and develop the region however; there is an 

awareness of the social costs of development which most felt that the project has been lax in 

addressing.   Therefore it may be important for future communication to explain the projects 
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mitigation plan in the form of community meetings as well as through traditional modes such as 

the radio.   
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Appendix I: Survey Results Charts 

Chart 4. UNDERSTAND THE INFORMATION BY AREA AND COMMUNICATION ZONE 
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Chart 6. IF THE RESPONDENTS KNOW WHAT AN INDUSTRIAL IS BY GENDER  
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Chart 7. WHERE DO THEY FIND THE INFORMATION ON THE CARACOL PARK BY AREA 
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Chart 9. WHERE DO MEN AND WOMEN FIND THE INFORMATION ON THE CARACOL PARK  
 

0

10

20

30

40

50

60

%

Women

Men

 
 

Chart 12. TYPE OF SPECIFIC MESSAGES THEY REMEMBER BY COMMUNICATION ZONE 
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Chart 13. TYPE OF SPECIFIC MESSAGES THEY REMEMBER BY GENDER 

 

0
10
20
30
40
50
60
70

%

Woman

Man

 
 



 

BUREAU DE RECHERCHE ÉCONOMIQUE ET SOCIALE INTÉGRÉE 

(B.R.E.S.I) 

 

 
 
 
 
  Page 35 of 47 

 

Chart 16. WHAT THEY GIVE AS DEFINITION OF AN INDUSTRIAL PARK IN NO COMMUNICATION ZONE BY AREA 
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Chart 17. DO THE RESPONDENTS THINK IT IS A GOOD PROJECT BY AREA 
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Chart 19. ARE THEY INTERESTED IN TAKING PART IN THE CARACOL INDUSTRIAL PARK? 
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Chart 20.  WILL  THE PARK ACHIEVE GOALS BY COMMUNICATION ZONE AND AREA 
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Appendix II:  Focus Group Guide 

In the context of the evaluation of the communication campaign around the Caracol 

Industrial Park. 
 

• Presentation of the hosts. 
• Thank you for coming. We are happy because you agreed to spend this moment with us. We are 

working for an organization called Internews Network. The work of this organization is to boost the 
media specially the radio station. Internews has also a section which works in research on social and 
economic issues. 

• We want to hear your own thoughts on the subject we will debate today, while we will spend some 
time together. 

• We organize this meeting so we can see how you understand this project which is the construction of 
the industrial park in the North region especially in Caracol. This information will enable all our 
partners to see what they must do to enable you find more information on this subject now. 

• We would like to record the discussion we will have here in order not to lose any detail of the debate. 
We ensure we won’t publish any information you will share with us, so please feel free to talk as you 
want. Are you agreed to record your voice? Thank you. 

• Presentation of each participant. 
 

 

PART 1: PERCEPTION OF THE PROJECT 
Principal question Detailed questions 

1- How is the economic life in the area? • Which means exist in the area to 

make money? 

2- According to you, what is an industrial park? • Give us some examples of industrial 

park you know. 

3- What have you heard about the industrial park 
which is building in the commune of Caracol?  

 

 

4- What do you think about this project? • It’s a good project ?  

• It’s not a good project ? 

• Why ? 

• At what level you think this project 

will succeed ? 

5- What are benefits you think this project can bring 
to the North region?  

 

• Why ? 

6- What opportunities it will offer to the population 
in the area? 

• How ? 

7- What are the different sectors working together 
to set this project? 

 

8- According to you, what kind of activites (job) 
there will be in the park? 

• Why ? 
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9- What problems you think this industrial park can 
bring to the area ? 

• Why ? 

10- What are your projects in to years to come to 
improve your economic situation ? 

• Why ? 

11- How you intend to give your participation in the 
industrial park ? 

• Why? 

PART 2: SOURCE OF INFORMATION  
Principal question Detailed questions 

12- What channel do you use to find information? • Radio 

• Televizion 

• Newspapers 

• Posters 

• Leaflet 

• Neighbourhood 

• Church 

• Mobile agent  
13- What channels you use more among those you 

just cited? 
• Why ? 

•  

14- Where do you find information about the 
industrial park? 

• Why ?  
•  

15- Among those listed, which give you more 
information ? 

• Why ? 
•  

16- What do you think about these information ? • Good/Why ? 
• Not good/Why? 
• Understandable… ? 

17- What message you remember more among the 
messages you heard about the park  

 

• What? 

18- What is the importance of this message for 
you ? 

• Why ? 

19- What information you would like to have about 
the park ? 

• Why ? 

20- Would you like to add something ?  
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Appendix III: Survey Questionnaire 

 
 

 
Starting time:                             Participant name (not obligatory):                             His phone 
number: ……………………………. 
 

Finish time:                                Is the questionnaire  complete? 
 
 

Part A: General Information  
 

A1. Sex of the respondent: Male (1)______  Female (2) _________ 
 
A2 .Age ?    Number of years _________ : Don’t know (DK) (998) ____    No answer (NA) (999) _____ 
 
A3. What is your religion? 

Catholic (1) Protestant(2) Moslem (3) Vodou (4) Other (specify) (997) DK (998) NA (999) 
       
 
A4. What is your highest grade? 

Never been to school (0) 
 

Completed secondary school (4) 
 Completed professional 

school (8) 
 

Few years of primary school (1)  Few years of university (5)  DK (998)  
Completed primary school (2)  Completed university (6)  NA (999)  
Few years of secondary school 
(3) 

 
Few years of professional school (7) 

 
 

 

 
A5.1. Can you read this brochure?      Yes (1) _____ No (2) ______ 
 
A6. How do you earn money and how much do you get for th at activity? 
Person – 
relationship to 
Head of 
household  

Main 
Activity  

Additional 
Activity  

Income Unit: Daily, 
Weekly Monthly,  

Haitian Gouds  

Head of 
household  

  a) <$2, b) 
between 2-5, 
c) 5-10, d) 10-
25, e) 25+ 

 

    
    

     
     
 
Part B: About North industrial park  
 
B1. What do you think is the best way to earn a goo d income  here in ……?  

Surveyor Name : Date: 
City/Com : Department : Localization : 
Urban zone : Rural zone : 

None (0)  Breeding (9)  
Agriculture (1)  Charcoal (10)  
Fishing (2)  Carpenter /cabinet making (11)  
Teacher (3)  Shop (12)  



 

BUREAU DE RECHERCHE ÉCONOMIQUE ET SOCIALE INTÉGRÉE 

(B.R.E.S.I) 

 

 
 
 
 
  Page 40 of 47 

 
 
 
 
 
B2. Do you know what an 

industrial park is?  Yes (1) ____ No (2) _____ 
 
B2.1. If yes, what is it? 
 

Factories/Industries(1) 
Free zone(2) A place which creates jobs 

(3) 
Other (specify) 
(997) 

DK (998) NA (999) 

      
  
B3. Have you heard about an Industrial Park in Cara col? Yes (1) ______ No (2) _____ 
 
B4. If yes, what have you heard about it?  (Possibility for many answers) 

Nothing (0)  

There will have a lot of jobs in the area (1)  

There will have jobs only for couturiers and dressmakers  (2)  
This project will destroy the local agriculture (3)  

There will have jobs for qualified people only (4)  
It’s an initiative of the Dominican government (5)  

There will be a lot of activities (6)  

Other (specify)  (997)  

DK (998)  

NA (999)  

 
If the respondent never heard about this project, t o continue with him, we will explain him the 
project like this: 
 
The Industrial Park of Caracol is a project set up to encourage investment and create thousands of 
employment in the North region of the country. 
 
For the first time in the history of Haiti we will have such a construction. This park will have a system 
that includes water treatment, storage for good. It will be built in a way that it can withstand neither high 
storm nor the earthquake. It will have its own electricity plant and its own places for employees to sleep 
and distract themselves. 
 
The Industrial Park of Caracol will provide 250 acres for industries installation specializing in sewing 
clothes, making cloth and many other things. The building of this park will cost more than 70 million 
Americans dollars and may allow the state to create 20 000 jobs for people living in northern areas of the 
neighborhood also. 
 
 
B4.1. Please, tell me where you find information on  the industrial park? (Posibility for many answers). 

Channel   

None (0)  
Radio (1)  
TV (2)  
Newspaper (3)  
Internet (4)  
Word of mouth (5)  
Poster (6)  

Trade (4)  Other(997)  
The industrial park (5)  DK (998)  
Moto taxi (6)  NA (999)  
Driver (7)    
Game of hazard (8)    
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Church (7)  
SMS (8)  
Mobile agents (9)  
Kiosk (10)  
Meeting (11)  
Other(specify) (997)  
DK (998)  
NA (999)  
 
B5. Do you think it’s a good project for your commu nity? 
Yes  (1) No(2) DK (998) NA (999) 
     
 
B5.1. If yes, why? ________________________________ _________________________ 
 
B5.2. If no, why? _________________________________ __________________________ 
 
B6. Are you interested in participating in the park ?         Yes (1) ____ No (2) _____ 
 
B6.1 If yes, what would you like to do ?  (Possibility for many answers) 

 
 
 
 
 
 
 
 
 
 
 

 
B7. What advantages do you think this project can b ring to the area?  (Possibility for many answers) 
 

Nothing (0)  

Help fight unemployment (1)  

Help fight hunger (2)  

Can participate in the development of the area (3)  

Can bring other economic opportunities to the area(4)  

There will have roads in the area (5)  

We will be able to do business (6)  

Traders won’t have go buy in Port-au-Prince (7)  

There will have jobs for couturier and dressmakers (8)  

Opportunity for someone to learn a profession (9)  

Other (Specify) (997)  

DK (998)  

NA (999)  

 

B8. What problems do you think will this park will cause in the area?  (Possiblity for many answers) 
None (0)  
It can pollute the air  (1)  

It can leads to exploitation  (2)  

It can destroy the local agriculture (3)  

It can leads dirtiness and garbage in the area (4)  

Nothing (0)  
Trying to have a job in the park  (1)  

Protect it   (2)  

Participate in the  trainings to be held there (3)  
Be available for the building of the park  (4)  

Have a business while the park is there (5)  
Encourage family/ friends to work there (6)  

Make promotion for it (7)  

Other (specify)   (997)  

DK (998)  

NA (999)  
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Slum(5)  

Insecurity (6)  

Delinquency and prostitution (7)  

Health problem (8)  

Overpopulation  (9)  

It can leads to the pollution of the river that crosses the park(10)  
Lot (preside) (997)  

MPK (998)  

PGR (999)  

 
B9. What kind of activities do you think ( have you  heard about ) will be at the park? ( Possiblity for 
many answers) 
 

None (0)  

Sewing (1)  

Cabinetmaking (2)  
Shoe-making(3)  
Manufacture of perfume and deodorant (4)  
Plumbing (5)  
Electric plant (6)  
Weaving (7)  
Stonework  (8)  
Other (specify) (997)  
DK (998)  
PGR (999)  
 
B10. How do you think you can contribute to the ind ustrial park? ( Possiblity for many answers) 

 
 
 
 
 
 
 
 
 
 
 

 
 
B11. Do you think they will finish the park as plan ned? 
Yes  (1) May be  (2) No (3) DK (998) NA (999) 
      

 
B12. What are your projects for the next two years to improve your economic situation? (possibility 

for many answers) 
Nothing (0)  
Finish with school (1)  
Find a job (2)  
Find a job in the park (3)  
Have a business (4)  
Have a business near the park (5)  

No way (0)  

By trying to have a job in the park  (1)  

By protecting it   (2)  

By participating in the  trainings to be held there (3)  

By being available for the building of the park  (4)  

By having a business while the park is there (5)  

By encouraging family and friends to work there (6)  

By promoting it (7)  

Other (specify)   (997)  
DK (998)  

NA (999)  
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Get married (6)  
Build my house (7)  
Learn a profession (8)  
Leave the area (9)  
Other(specify) (997)  
DK (998)  
NA (999)  
 
B13. Do you think you or someone in your household will get a job in the industrial park?  
Yes  (1) May be  (2) No (3) DK (998) NA (999) 
      
 
 
Part C: Means of information  
 

C1. Do have access to a: 
 Yes  No 
Radio (1)   
TV (2)   
Newspaper (3)   
Internet (4)   
Cell phone (5)   
DK (998)   
NA (999)   
 
C2. Where do you usually get your information? 

Channel   

None (0)  
Radio (1)  
TV (2)  
Newspaper (3)  
Internet (4)  
Word of mouth (5)  
Poster (6)  
Church (7)  
SMS (8)  
Mobile agents (9)  
Kiosque (10)  
Meeting (11)  
Other(specify) (997)  
DK (998)  
NA (999)  
 
 
C3. Among those you just mentioned which gave more information on the industrial park? (One 
answer) 

None (0)  

Radio (1)  

TV (2)  
Newspaper (3)  
Internet (4)  
Word of mouth (5)  
Poster (6)  
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Church (7)  
SMS (8)  
Mobile agents (9)  
Kiosk (10)  
Meeting (11)  
Other(specify) (997)  
DK (998)  
NA (999)  
 
C4. Do you understand the information they gave you  about the Industrial Park?   
Yes (1) ____ No (2) _____ 
 
C4.1. Do you believe the information that you heard /read?       Yes (1) ____ No (2) _____ 
 
C5.  Do you know who is involved in building this p ark?   (possibility of many answers) 

Haitian 
government (1) 

International community/ONG (2) Private sector (3)  Other (specify): 
(997)………………………………… 

DK 
(998) 

NA 
(999) 

      

 
C5.1. (If the person mentioned international commun ity), which entity/ ONG of the international 
community? _____________________________ 
 
C6. Can you recall a particular message about the i ndustrial park?        Yes (1) ____ No (2) _____ 
 
If yes, can you tell me what is it? 
________________________________________________________________________________ 
 
C7. Is this message important for you?    Yes (1) ____ No (2) _____ 
Why? ______________________________________________ __________________________ 
 
C8. Do your municipality is involved in disseminati ng information about the park? Yes (1) ____ No 
(2) _____ Don’t know (DK) (998) ____    No answer (NA) (999) _____ 
 
C8.1 If yes, how they do it? ( Possibility of many answers) 
Through radio (1)  
Through TV (2)  
Through mobile agent  (3)  
Through public meeting (4)  
Other (specify) (997)  

DK (998)  
NA (999)  

 
C8.2. If yes, how do you perceive the way they do i t? 
Good (1) ____ More or less (2) _______  Bad (3)_________ Don’t know (DK) (998) ____    No answer (NA) (999) 
_____ 
 
C9. Are public meeting being held in your community  to discuss issues relating to the park and its 
impacts on the area ?  
Yes (1) ____ No (2) _______  Don’t know (DK) (998) ____    No answer (NA) (999) _____ 
 
C9.1. If yes, how often?___________________________ ____________________ 
 
C10.  What information you would like to find on th e industrial park? ( Possibility of many answers) 
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Nothing  (0)           DK (998)  
If they will really create it (1)           NA (999)  
How much jobs will be created (2)    
What kind of jobs  (activities) they will have(3)    
Who is building it (4)     
How much will be the daily salary (5)    
What are the advantages for the North region (6)    
What will be the advantages for the working-class (7)    
What kind of people will find jobs in the park (8)    
Other  (Specify) (997)    
 
 
C11. What do you think is the best way to give you those information? (One answer) 
Radio (1)  Mobile agent (6)  SMS (11)  
TV (2)  Billboard/poster (7)  Meeting (12)  
Word of mouth  (3)  Booklet  (8)  Other (specify) (997)  
Church(4)  Newspaper/magazine (9)  DK (998)  
School (5)  Internet (10)  NA (999)  
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Appendix IV: Interview Guide 
Part I: General information 
1- Sex  
Man (1) ______  Woman (2) ______ 
 
2.1- Place of birth (commune)____________________________     
____________________ 
 
2.2 Current residents (commune)______________________________________ 
 
3- Religion __________________________________________ 
 
4- Education level? 
None (0)  Completed secondary school (4)  Completed professional 
school (8)  
Few years of primary school (1)  Few years of university (5)  DK (998)  
Completed primary school (2)  Completed university (6)  NA (999)  
Few years of secondary school (3)  Few years of professional school (7) 
   
 
5- Economic activities of the interviewer? 
Sector of activity Type of activity Position  Since when 
Fabrication    
Business    
Services    
Other (specify)    
 
Part II: Interview 
1) How were did you first become aware of the Caracol project (industrial park)? 
 
2) What are some of the other opportunities (other means) to obtain information on 
the Caracol park?  
 
3) What do you think about the communication campaign around this project? 
a. The message content? 
b. The efficacy of the campaign? 
c. The public’s reaction? 
 
4) What do you think of the method the responsible of the communication campaign 
use to disseminate messages about the industrial park? 
 
5) Do you have recommendations to help improve the campaign relating to? 
a. The message content? 
b. The material they are using? 
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6) Did you see these billboards?  What did each mean to you? 
7) What is the most prominent or most important message that you remember from 
the campaign about this project? 
 
8) When you disseminate or search for information what mode do you use most 
often? (Why) 
 
9) In your opinion, what sectors are involved in the implementation of this project?  
 
10)  How is your relationship with the initiators of this project? Why? 
 
11) What do you think the impact of this Industrial project will be?   
a. What about positive/negative , 
b.  Social  economic, environmental, and structural  
 
12) Do you think there are decisions or actions that have been taken to mitigate the 
negative impacts of this project?   
a. Do you have suggestions of how that could be done better? 
 
13) How this park will influence your business? Or, those of the members of the 
community? 
 
14) What would you suggest to the various stakeholders to make this project a 
success? How? Why? 
 
15) What are some of the community projects that you are involved in or promoting in 
the next two years? Why? 
 
16) What information do you think is lacking?  What information would help you and 
the public make an assessment?  
 
17) How can the responsible of the communication campaign and the partners 
involved in this project encourage people like you to help promote this project? Why? 
 
 
 
 
 


